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Our Audience

70.1K
paid magazine

readership

22K
e-newsletter 
subscribers

4K 
business-to-business advertiser 

e-newsletter subscribers

For more than three decades, the Classic 
Motorsports magazine staff has delivered 
thoughtful, useful content for both the 
collector and the hands-on enthusiast. 
Our relatable American voice resonates 
with the domestic market and beyond. 
Classic Motorsports isn’t limited to print. 
We deliver content daily to our readers 
through a variety of means, including digital 
editions, e-newsletters, website articles, 
YouTube videos and social media.

101K+
average monthly  

site users

14K
Facebook 
followers

61%
earn more 

than $100K 
per year

50%
own 5 or more 

vehicles 88+12+N88%
pass on their 
magazines to 

others

84%
are considering 

buying a car in the 
next 2 years11

average number of cars 
respondents would 

like to own



Do you expect to attend 
2 or more car events in 

the next year?

90+10+N90%
said yes

Are you interested in  
specialty insurance  

for your classic vehicles? 

74+26+N74%
said yes70+30+N70%

said yes

Do you regularly 
travel to events?

83+17+N83%
said yes

Do you watch 
today’s values?

75+25+N75%
said yes

Have you purchased 
parts or services from 
a Classic Motorsports 

advertiser?

Does seeing a dealer 
featured on the Classic 

Motorsports website make 
it seem more trustworthy?

66+34+N66%
said yes 50+50+N50%

said yes

Do you own 
5 or more vehicles?

84+16+N84%
said yes

Considering buying 
a car in the next  

2 years?

Contact!us!to!put!a!plan!in!motion!!!!■  !"##$%&'#-"')'!!!■  Ads@ClassicMotorsports+com



'#',%Magazine%Production%&%Editorial%Calendar

Issue Closing Materials Mailing Editorial Content!!!!"subject!to!change# Bonus Distribution

January%
'#',

Friday!"
November"#!"
$%$#

Friday!"
November"&%!"
$%$#

Wednesday!"
November"$'!"
$%$#

How"the"Corve(e"went"from"an"a)erthought"to"a"successful"race"car"•"Future"
blue-chip"collectibles"•"Driving"the"Nürburgring"•"Dodge"Viper
Special%section-"Porsches

PRI"Trade"Show

March%
'#',

Friday!"
December"&+!"
$%$#

Friday!"
December"$$!"
$%$#

Wednesday!"
January"$,!"""
$%$,

Concours"guide"$%$,-"How"the"classic"car"hobby"is"changing"•"Cobras"at"Le"Mans"
•"Touring"Italy"•"Racing"through"the"night"•"Audi"R.
Special%section-%Concours"events

The"Amelia

May%
'#',

Friday!"
February"'!"
$%$,

Friday!"
February"&/!"
$%$,

Wednesday!"
March"&#!"
$%$,

Driving"one"of"the"most"important"Jaguars"•"Why"not"an"air-cooled"Volkswagen?"•"
Classics"and"reliability"•"Porsche"'&&"GT#
Special%section-"Jaguar

July%
'#',

Friday!
April"&'!
$%$,

Friday!"
April"$/!"
$%$,

Wednesday!"
May"&+!
$%$,

Life"with"a"Porsche"'&&"•"Restoration"help-"How"to"get"a"stalled"restoration"
project"back"on"the"rails"•"Going"to"Goodwood"•"Austin-Healey"#%%%
Special%section-"Porsche

September%
'#',

Friday!"
June"&,!"
$%$,

Friday!"
June"$&!"
$%$,

Wednesday!"
July"&%!"
$%$,

Which"collector"cars"to"watch"next?"•"Monterey"guide"$%$,"•"How"to"buy"and"sell"
•"Racing"a"formula"car"•"Nissan"Skyline"GT-R
Special%ad%section-%Monterey"guide

Monterey"Car"Week!"Pebble"
Beach"Concours"d’Elegance

November%
'#',

Friday!"
August"$#!"
$%$,

Friday!"
August"#%!"
$%$,

Wednesday!"
September"&.!"
$%$,

How"to"plan"a"fly-and-drive"•"Cool"watches"for"the"motorsports"enthusiast"•"Winter"
projects"•"Low"riders"•"Factory"Five"Roadsters
Special%section-"Watches

SEMA"Show!"
Hilton"Head"Concours

January%
'#'&

Friday!"
October"$+!"
$%$,

Friday!"
November"&!"
$%$,

Wednesday!"
November"$%!"
$%$,

Emerging"trends"in"our"classic"car"world"•"Tackling"that"restoration"project"•"
Traveling"to"Europe"•"Making"your"classic"reliable"•"Lotus"Elise
Special%section-"Restoration"equipment

PRI"Trade"Show

Print “
When you advertise in Classic Motorsports, you get the most 
balanced and targeted shot at your buyer for the lowest cost 
per thousand readers reached anywhere in this segment. 
Your message will be seen by a solid base of paid subscribers, 
newsstand buyers, Historic Sportscar Racing members, and 
attendees of many events across the country.

I"advertise"in"Hemmings!"
Victory"Lane"and"

Autotrader!"and"nothing"
makes"my"phone"ring"like"

Classic"Motorsports0”"
Hayes%Harris.%owner%&%founder%

WireWheel+com%



'#',%Magazine%Advertising%Rates
All"ads"are"printed"in"full"color0"Prices"are"per"insertion0

Size 1x 3x 6x
'-page%spread 1,!2+% 1,!,%$ 1,!%+,

Back%cover 1#!'#. 1#!2%/ 1#!,2,"

Inside%front%cover 1#!+'% 1#!#+. 1#!&$/

Inside%back%cover% 1#!&$/ 1$!.', 1$!//$"

Full%page 1$!+,/ 1$!#2$ 1$!&'+"

'//%page 1$!%.$ 1&!'// 1&!.+%"

Junior%page 1&!.+% 1&!2#, 1&!/&."

0/'%page%!horizontal$ 1&!+%$ 1&!#./ 1&!$2%"

0//%page%!vertical%or%square$ 1&!&+, 1&!%,' 1'.%"

0/,%page 1./, 1.%/ 12,."

0/1%%page%!horizontal%or%vertical$ 12$+ 1//2 1/%'"

0/0'%page 1,'# 1,+. 1,$#"

Classified.%per%inch 12+ 1/# 1+."

Full page
(non-bleed)

7 x 10"

(page trim size)
8.125 x 10.875"

(bleed)*
8.375 x 11.125"

*Please include crop
and bleed marks

on all full-page creative.

2/3 page
4.75 x 10"

1/2 page horizontal
7 x 4.875"

1/3 V
 page
2.25 
x 10"

1/3 page
square
4.75 x 
4.875"

1/6 V 
page
2.25

x 
4.875"

1/6 page horiz. 
4.75 x 2.375"

Junior page
4.75 x 7.375"

1/4 page
3.375 x 
4.875"

1/12 page
2.25 x 2.375"

ClassifiedClassified
1.625" wide, 1.625" wide, 
0.25" gu(er0.25" gu(erRate card No. 23, effective July 4, 2023

Magazine%Ad%Sizes
Add .125” for bleed.

Keep live material .5” from trim.

January!"#"$!•!Issue!""#

TOMORROW’S!COLLECTIBLES
Beat!the!rush!on!these!future!blue!chips

CLASSIC!LOOKS%!V&!RUMBLE
An!unlikely!path!to!Cobra!performance

MILLE!MIGLIA
Tackling!the!famed!

"###-mile!rally

PPOORRSSCCHHEE!!""####

Enjoying%!Driving%!Collecting!and!Celebrating!Classic!Sports!Cars

You know you want one, but now what?

TM

A!'#-YEAR!
RESTORATION
Two!brothers! 
redo!one!Sprite

March!"#"$!•!Issue!""%

"#"$!CONCOURS!GUIDE
Mark!those!calendars!now

PERFECT!
PAINT
Identifying!that!
special!ingredient

SHELBY’S!SECRETS
Beating!Ferrari!on!the!world!stage

WHAT!MAKES!A!
CONCOURS?

The!founder!of!
The!Amelia!explains

TTRRUUEE!!CCOOLLOORRSS
Enjoying&!Driving&!Collecting!and!Celebrating!Classic!Sports!Cars

After 50+ years, a rare Benz returns to its original splendor

TM

May!"#"$!•!Issue!"""

CONCOURS!SECRETS
What!do!judges!really!look!for?

FERRARI!TESTAROSSA
Live!out!those!’"#s!fantasies!today

VALUES!ON!
THE!RISE

Have!you!checked!
E-type!prices!lately?

Enjoying%!Driving%!Collecting!and!Celebrating!Classic!Sports!Cars
TM

COBRA!
TAKE!TWO
Is!the!Panoz!Roadster!
heir!to!the!throne?

Is owning a race car the ultimate dream?Is owning a race car the ultimate dream?

July!"#"$!•!Issue!""$

CHOOSE!A!
CRUISER
Which!Benz!roadster!for!you?

MODERN!BMW!COLLECTIBLES
Newer!cars!for!a!
changing!scene

BEETLE!MANIAAlways!welcome"!always!loved
DE!TOMASO!PANTERAItalian!coachwork"!Ford!power"!sold!by!Lincoln

Enjoying%!Driving%!Collecting!and!Celebrating!Classic!Sports!Cars

When Jaguar set the world on fire
When Jaguar set the world on fire

TMPrint 
Rates 
& Sizes 



Online Features
Our quarterly calendar shows the articles and video content scheduled for 
ClassicMotorsports.com and the Classic Motorsports YouTube page.

Quarter 1

Road%trips%•%Porsche%guide%•%Buying%at%
auction%•%Tires%for%classic%sports%cars

Quarter 2

Summer%roadsters%•%New%wheels%•%
Must-do%events%•%Modern%classics

Quarter 3

MG%and%Triumph%•%Upholstery%work%•%
Shop%talk%•%Oils%and%fluids

Quarter 4

Cool%accessories%•%Jaguar%guide%•%
Selling%at%auction%•%Getaway%plans

■ Project%Car%Sponsorship
Support!these!"#"$!project!car!series%!which!appear!in!story!installments!over!multiple!issues!of!
the!magazine&!Includes!your!logo!on!each!opening!spread!and!mentions!in!our!online!updates&

■ Contests
Classic!Motorsports!holds!giveaway!contests!to!promote!our!partners’!
products&!Giveaways!are!promoted!through!our!digital!assets&

1962 
Elva MkVI

Rebuilding%the%factory’s%
Sebring%entry+

1993 
Volkswagen Fox

1971  
Alfa Romeo 

Spider

A%DIY%rolling 
restoration+

1960 
Austin-Healey 

Sprite

Building%a%
li2le%hotrod+

1984 
Porsche 911

Life%with%the 
air-cooled%icon+ 

1984  
VW Rabbit 
Callaway

A%turbocharged.% 
rad-era%classic+

1993 
Volkswagen Fox

1967  
Shelby  
GT350

High-speed%touring%
with%style+

1973  
Triumph 
Spitfire

Classic%open-air% 
British%motoring+

'#',%Online%Features%Calendar

1993 
Volkswagen Fox

1957  
AC Ace

Like%a%Cobra%but%
even%be2er?

Subject to change.

Contact!us!to!put!a!plan!in!motion!!!!■  !"##$%&'#-"')'!!!■  Ads@ClassicMotorsports+com



Digital

Leaderboard-%3'"x)#

Square-
/##x'&#

',#x)#

Digital%Ad%Sizes

Small-

'#',%Website%Advertising%Rates
Priced"by"impression"to"ensure"you"always"get"what"you"pay"for0"

Size 1,000
impressions

5,000
impressions

10,000
impressions

25,000
impressions

50,000
impressions

Leaderboard 1+0%% 1$+0%% 1+%0%% 1&$+0%% 1$+%0%%"

Square%
!above%the%fold$ 1#0+% 1&20+% 1#+0%% 1.20+% 1&2+0%%"

Small 1$02+ 1"&#02+ 1$20+% 1/.02+ 1&#20+%"

Ask!your!representative!about!additional!targeting!options"

Thanks to our abundant online editorial content, our website boasts strong search 
engine and referral traffic so you’ll also reach people beyond the magazine readership.

■  E-Newsle2er%Banner% 
Promotional!banner!in!our!daily!
and!weekly!e-newsle(ers&!Get!
)*K!impressions%!spread!through-
out!the!month!or!customized!to!fit!
your!needs&
1$'+

■  Homepage%Item
Add!your!news!item!to!our!homepage!
and!daily!e-newsle(er&!!The!item!is!
featured!on!our!homepage!for!)"!
hours!and!appears!in!one!e-newsle(er&!!
Includes!)!image%!+*!words!and!
appropriate!links!to!your!site& 
1/'+

■  Advertiser%
E-Newsle2er%Banner
Promotional!banner!on!our!per!
issue!e-newsle(er!sent!to!$%###!
advertisers!and!commercial!clients&!
Great!to!leverage!your!B"B!targeting!!!
1&'+

■  Advertiser%
E-Newsle2er%Item
Add!your!news!item!to!our!ad-
vertising!e-newsle(er&!Includes!
)!image%!+*!words!and!appro-
priate!links!to!your!site&
1$$+!

■  Dedicated%Email
Email!your!content!to!our!list%!
edited!to!fit!our!editorial!standards&!
Limited!to!,!images%!*##!words!
and!appropriate!links&
1&!&'+

■  Sponsored%Content
Sponsored!content!wri(en!by!our!
staff!and!posted!on!our!website&!
The!article!is!featured!on!our!home!
page!for!"$!hours!and!also!featured!
in!several!e-newsle(ers&!!Archived!
permanently!on!our!site!to!continue!
to!provide!visibility!and!referrals&
1&!2'+

■  Facebook%Post
Get!your!product!in!front!of!
our!)$K!audience!next!to!our!
own!latest!news%!how-to!videos%!
auction!results!and!more&!!Limit!
of!)!image!and!"*!words&

1'+

E-Newsle2er%Banner-%1##x0'#

■  Cars%for%Sale%
E-Newsle2er%Listing
Add!your!listing!to!our!weekly!
Cars!for!Sale!e-newsle(er&!In-
cludes!*!images%!,##!words!and!
appropriate!links!to!your!site&
1,'+!

■  Cars%for%Sale%
E-Newsle2er%Banner
Promotional!banner!in!our!
weekly!Cars!for!Sale!e-news-
le(er&!Get!)*K!impressions%!
spread!throughout!the!month!
or!customized!to!fit!your!needs&!
Limited!to!,!partners&
1$'+!



Your%Company%
Here

Your%
Company%

Here

Your%Company%Here

Your%Company%
Here

Your%Company%
Here

Take advantage of this powerful combination of all of our digital assets to persuasively 
touch our entire online audience. Limited to 6 non-competing partners.

300K total impressions monthly. 

Digital Dominance Package

3-month contract Annual contract

34456monthly 3745 monthly

Your web banners 
will take over all web 
positions multiple 
times per week at 
ClassicMotorsports.com.

Website 
Placements

Positions you as the 
“go-to” company with 
the customers you 
really want to reach.

Social Media Outreach
Your message featured exclusively twice 
monthly in Classic Motorsports social media 
feeds, 
powered 
by our 14K 
Facebook 
followers.

Preferred 
Partner Status

4546 Digital Dominance Rates

Your logo and link 
placed on every page of 
our website and every 
e-newsletter we send. 

E-newsle2er 
Banner
15K monthly 
impressions for 
your banner 
thanks to our 
22K e-newsletter 
subscribers.

BONUS
email blast 

when you sign up 
for one year of 

Digital 
Dominance

Contact!us!to!put!a!plan!in!motion!!!!■  !"##$%&'#-"')'!!!■  Ads@ClassicMotorsports+com



■  Episode Spotlight
• An episode dedicated to you 
and your company’s latest prod-
ucts or events. 
• As applicable, organic product 
banner and product placement. 
• Link in video description. 
• Promotion through magazine’s 
homepage, daily e-newsletter 
and social media platforms.
$995/episode

■  Hosted Video
• Subject to editorial department 
review, we host your own produced 
content and include a short com-
mentary and call to action by one of 
our editors. 
• Link in video description. 
• Promotion through magazine’s 
homepage, daily e-newsletter and 
social media platforms. 
$495/episode

■  Presenting Partner (1 available)

• Logo in opening title card.
• Logo in lower-right corner of the entire video.
• Company call to action on a dedicated out card.
• Logo on end screen.
• 1 10-second video spot about your company and/or product placed 
within 1 video per quarter.
• As applicable, organic product banner and product placement.
• Link in video description.
• Promotion through magazine’s homepage, daily e-newsletter and 
social media platforms.
Partnership fee: $1495/month (3-month minimum)

■  Associate Partner#(4 available)

• Logo on bottom of screen for first 30 seconds.
• Logo on bottom of screen for last 30 seconds.
• Logo on end card.
• 1 10-second video spot about your company and/or product 
placed in 2 videos per year.
• As applicable, organic product banner and product placement.
• Link in video description.
• Promotion through magazine’s homepage, daily e-newsletter and 
social media platforms.
Partnership fee: $995/month (3-month minimum)

Video Content Partnerships

Quarter 1
Restoration"help"•"Tires"for" 
classics"•"Jaguar"buyer"guide"•"
Favorite"roadsters

Quarter 2
Road"trip"recap"•"Modern"classics"•"
Suspension"redo"•"Tips"for"buying"
and"selling"at"auction

Quarter 3
Porsche"buyer"guide"•"Vintage"racing"
•"Wheel"safety"•"Primer-"a"quick!"
effective"detailing"plan

Quarter 4
Ferrari"dreams"•"Restoration"
fabrication"•"BMW"tips"•"Proper"fuel"
for"classics

'#',%Video%Content%Calendar

Subject to change.



Partnership Opportunities

Partners Receive Presenting Block Partner Associate
Corporate

Award Booth

Mentions of company’s involvement via social media 10 7 5 1 —

Editorial mentions before the event 2 1 1 1 —

Press release inclusions 2 1 — — —

Parking passes 4 2 1 — 1

E-newsle(er inclusions with company mention/link ✔ ✔ ✔ ✔ —
Association with Classic Motorsports staff in an  
intimate se(ing with high-net-worth enthusiasts ✔ ✔ ✔ ✔ —

Logo and link prominent on event website ✔ ✔ ✔ ✔ —

Literature and promotional materials in 200 welcome bags ✔ ✔ ✔ ✔ —

Inclusion in magazine coverage a)er the event ✔ ✔ ✔ ✔ —

Prominent logo in multiple magazine ads ✔ ✔ ✔ — —

Category exclusive ✔ ✔ ✔ — —

“Presented by” status on all event mentions ✔ — — — —

 Logo on event trophies ✔ — — — —

Exclusive branding provided on your block of the show — ✔ — — —

Display space
./x0/-foot display 
space at the center 

of the event

./x0/-foot  
display space 

 on your block

./x./-foot  
display space 

on vendor row
—

./x./-foot  
display 

space

Partnerships available at this level 1 . for each of  
6 blocks 4 6 —

Investment level $14,995 $2,995 $1,995 $695 $695

Main Beach Park in Fernandina Beach,  
just north of The Ritz-Carlton Amelia Island

Amelia Island Kickoff 

March 7, 45468■   ameliakickoff.com

Classic Motorsports 
is expanding its hugely 
successful Monterey 
Kickoff event to the 
largest car week 
gathering in the East.

Why partner with us 
on this event? This is 
the most effective and 
inexpensive way to 
make a big impression 
on the passionate, 
upscale classic car 
enthusiasts who flood 
Amelia Island weekend 
in early March.

With an expected 
turnout of 150-200 
cars and thousands of 
spectators, this all-
inclusive show will start 
the weekend off right!

Make a major 
splash at Amelia 
Island Car Week.



Partnership Opportunities

Partners Receive Presenting Block Partner Associate
Corporate

Award

Mentions of company’s involvement via social media 10 7 5 1

Editorial mentions before the event 2 1 1 1

Press release inclusions 2 1 — —

Parking passes 4 2 1 —

E-newsle(er inclusions with company mention/link ✔ ✔ ✔ ✔

Association with Classic Motorsports staff in an  
intimate se(ing with high-net-worth enthusiasts ✔ ✔ ✔ ✔

Logo and link prominent on event website ✔ ✔ ✔ ✔

Literature and promotional materials in 200 welcome bags ✔ ✔ ✔ ✔

Inclusion in magazine coverage a)er the event ✔ ✔ ✔ ✔

Prominent logo in multiple magazine ads ✔ ✔ ✔ —

Category exclusive ✔ ✔ ✔ —

“Presented by” status on all event mentions ✔ — — —

 Logo on event trophies ✔ — — —

Exclusive branding provided on your block of the show — ✔ — —

Display space
./x0/-foot display 
space at the center 

of the event

./x0/-foot  
display space 

 on your block

./x./-foot  
display space on 

vendor row
—

Partnerships available at this level 1 . for each of  
6 blocks 4 6

Investment level $14,995 $2,995 $1,995 $695

Downtown Pacific Grove, next to Monterey, California

Monterey Kickoff 
August 7:, 45468■  montereykickoff.com

Each year we kick off 
the Monterey festivities 
with our own welcome 
party, filling neighboring 
downtown Pacific Grove 
with hundreds of cars and 
thousands of people.

Why partner with us on 
this event? This is the most 
effective and inexpensive 
way to make a big 
impression at Monterey Car 
Week. Our event puts your 
company front and center at 
one of Monterey Car Week’s 
anchor events.

Make a major splash 
at Monterey Car Week. 

KRISTIN CILIA PHOTOS



Road Tours

classicmotorsportsroadtours.com

Orange Blossom Tour
Explore Old Florida and 
The Amelia concours
February 25 - March 1, 2024

Our all-inclusive, five-day classic sports car tours provide the ultimate way to connect with high-net-worth enthusiasts who 
enjoy this lifestyle. These luxury getaways provide invaluable one-on-one time with our wealthiest and most involved readers.

Partnership Opportunities

Partners Receive Presenting Associate

Mentions of company’s involvement via social media 10 5

Editorial mentions before the event 2 1

Press release inclusions 2 —

Invitations to address the group 2 —

E-newsle(er inclusions with company mention/link ✔ ✔

Association with Classic Motorsports staff in an intimate 
se(ing with high-net-worth enthusiasts ✔ ✔

Prominent logo in multiple magazine ads ✔ ✔

Logo and link prominent on event website ✔ ✔

Literature and promotional materials in all entrant 
welcome bags ✔ ✔

Inclusion in magazine coverage a)er the event ✔ ✔

Category exclusive ✔ ✔

Logo on participant cars ✔ —

“Presented by” status on all event mentions ✔ —

Naming rights ✔ —

Advertisement in the route book Full page Half page

Partnerships available at this level 1 4

Investment level $15,000 $5,000

Escape to the Finger Lakes 
region of New York 
July 14-19, 2024

Empire State Tour
Tackle the verdant back 
roads of Kentucky
October 6-11, 2024

Bluegrass Tour



Contact Us
General sales department: 
;<55=8>45-<4?4  ■  Ads@ClassicMotorsports.com

Some%of%Our%Partners-

CHUCK ANDERSEN PHOTO

Partnership Opportunities

Partners Receive Presenting Associate

Mentions of company’s involvement via social media 10 5

Editorial mentions before the event 2 1

Press release inclusions 2 —

Invitations to address the group 2 —

E-newsle(er inclusions with company mention/link ✔ ✔

Association with Classic Motorsports staff in an intimate 
se(ing with high-net-worth enthusiasts ✔ ✔

Prominent logo in multiple magazine ads ✔ ✔

Logo and link prominent on event website ✔ ✔

Literature and promotional materials in all entrant 
welcome bags ✔ ✔

Inclusion in magazine coverage a)er the event ✔ ✔

Category exclusive ✔ ✔

Logo on participant cars ✔ —

“Presented by” status on all event mentions ✔ —

Naming rights ✔ —

Advertisement in the route book Full page Half page

Partnerships available at this level 1 4

Investment level $15,000 $5,000

Kevin Maffett, sales director: 
;65@=86A7-??<4  ■  Kevin@ClassicMotorsports.com


